
Заповеди Успеха  





Зачем вам нужны социальные сети?  

? 



Вы здесь на долго  





Инвестиции 

• Ресурсы  

• Маркетинговый план 

• Стратегия  

• Календарь  

• Контент   



Партнерство  



Рекрутмент  
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CASE STUDY: SPONSORED STORIES  

Social Media – World tour 2013 

India  Fan Acquisition Campaign 
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India  Facebook Grow th Jan-Jun 2013  

 

Created campaign exclusively 

of ‘sponsored stories’  

• Amplified stories being 

created on Red Bull’s page 

for friends of fans 

Acquired fans at approx 50 

fans/  $1 USD 

Due to credibility of page, 

obtained fans at 1/ 5 the 

benchmark price for Facebook 

fans 
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Using VKontak te 

Be where the consumers are and adapt your strategy to the usage of the 

platform 

Local networks are an opportunity to leverage our global brand for country-

level partnerships 

Partner with Vkontakte to grow fan-

base while co-marketing VK at events 

VK featured Red Bull as ‘suggested 

group’ and doubled all ad value on 

the platform 

Results: 

• +60% fan growth MM downloads 

over 2 weeks 

New fans 

CASE STUDY: COUNTRY-SPECIFIC SN (2) 

Red Bull Россия 
VKontakte 

Red Bull 



Ставьте цели  

Facebook BU populat ion 

Fans 

3$DIFFERENT AUDIENCES: JOHNNIE 
WALKER BULGARIA $
Use Ads to reach people you are not connected to 
Use Sponsored Stories to reach Fans & Friends of Fans 
Use Marketplace PPC for always-on fan acquisition 

Friends of fans 

4 Million 

3.1 Million People 

35,533 People 

4x more likely to 
purchase when 
people see friends 
interact  with a 
brand 

Aim to acquire at  least  
10% of your target  
prospect  = 78K Men 

781,740 Men 25-49 
$



Само ничего не делается!  

• Gangnam style  



Он-лайн Инструменты 
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WHAT DRIVES REACH GLOBALLY 

Paid can effectively drive reach, but make sure to engage your fans once 

you have them 

 

 

 

 



Качество над количеством  Check Fan Qualit y in Page Insights 
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Вовлекай в свой мир  



Smirnoff Facebook  
Статистика  



Зачем вовлекать?  
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On average, our Facebook fans like 166 other brand pages, we need to 

make sure our messages cut through the static 

 

We are not only competing with brands, we are competing with family 

members, close-friends, and neighbors 

 

The more our fans engage, the more our content will be a part of that .2% 
 

* Data: Facebook Study 
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ENGAGEMENT ON FACEBOOK 

W hy is it important? 

 

The news feed is a battle ground. An average 

Facebook user has 30 ,000  stories generated by 

its network per day, Facebook publishes .2% of 

those stories*  

Новостная лента – Поле битвы  
• 30 000 историй  

• 166 страниц брендов  

• Друзья, семья, знаменитости, …  

 





//localhost/Users/zulsa/Documents/Marketing Excellence /%D0%A4%D0%BE%D1%80%D1%83%D0%BC %D0%BC%D0%B0%D1%80%D0%BA%D0%B5%D1%82%D0%B8%D0%BD%D0%B3%D0%B0 %D0%9D%D0%BE%D1%8F%D0%B1%D1%80%D1%8C 2013/Social_Media_Stratos.m4v




Люди рассказывают истории  
Businesses can connect to their customers’ friends 



Чем люди делятся?  

1.Облегчает жизнь: советы, новости, подсказки  

2.Налаживание отношений: уникальное 

предложение, акция только для друзей, развлечение  

3.Помощь другим: совет, мнение, просьба о 

поддержки других участников  

4.Создание своего Я: позволить выражать себя  



Оптимизация  

• Мало текста  

• Призыв к действию  

• Регулярные публикации 

• Публикации в оптимальное время 

• С кем вы разговариваете ? 

• Фото / видео / ссылки / опросы  

• Уникальный контент  

• Вовлечение друзей друга  

• Эта история только от вашего бренда?  
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CASE STUDY: FOLLOWING GUIDELINES 

Chile: Before 

100% links 

3 posts in total over 1 month 

Total interactions Aug 184 

 

Chile: After 

Following post strategy – One picture + shortened link 

100% photo posts 

10 posts in total over one month 

Increase likes 4831% 

Increase comments 1300% 

Increase shares 1740% 

Increased engagement: 4073% 
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CASE STUDY: FOLLOWING GUIDELINES 

Chile: Before 

100% links 

3 posts in total over 1 month 

Total interactions Aug 184 

 

Chile: After 

Following post strategy – One picture + shortened link 

100% photo posts 

10 posts in total over one month 

Increase likes 4831% 

Increase comments 1300% 

Increase shares 1740% 

Increased engagement: 4073% 



USE RICH IMAGES Красота  



Герой 

 

HIGHLIGHT THE PRODUCT



Удивительное  



Уникальный контент  
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If you have a big content project in your country, consider creating a social-exclusive content 

cut that will create incentives for fan engagement as well as drive additional views for the long-

form content 

Moving images on social should: 

Be 30-90 seconds long 

Have a short or non-existent intro (no long voiceovers) 

Be action-focused 

Feature upbeat music 
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CASE STUDY: CUSTOM CONTENT (1) 



Выполняйте обещания  

 



Опрос / Выбор 
SOLICIT A LIGHTWEIGHT RESPONSE
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CASE STUDY 1: BUILD USPS PER CHANNEL 

Social Media – World tour 2013 

Bata lla  de los Gallos 

Facebook: 

• Used questions/ poll feature asking countries to 

vote on who they’d like to see in a social-

exclusive battle 

• Results:  

• Increase project page PTA by 270% 

• Increase Facebook fans by 2k+ in 4 days 

Twitter: 

• Hosted Twitcam battle with gallos and beat 

makers  

• Results: 

• 2k+ followers on Twitter account in 2 hours 

• 3k uses of the hashtag 

Case Study: http:/ / win.gs/ 12fuKPS  



Для фанов и о них 

+9%  
in sales for  
26 weeks after 
campaign launched 
on Facebook  

+6 points  
in brand  
favorability 



Связь с сайтом  
TECHNOLOGY TO MAKE YOUR BUSINESS 
MORE ENGAGING: SOCIAL PLUGINS

• Do you have an audience on 

your website?



• Is driving traffic to your 

website key for sales and 

business growth?



• Then implement Social 

Plugins to let users share 

their favorite products with 

their friends, in real-time 

while viewing your site.



Приложения    Игры   Развлечения  







Вовлечение через офф-лайн 

 







 

+MORE&programmes&

GiHing$–$aCach$personalised$
digital$content$to$boC les$

Rewards$
–$for$purchase$
and$social$
sharing$

Track$&$Trace$
–$countering$trans9na1onal$trade$



Example: Tanqueray 

Customer invited to scan 
QR Code bottle at the 

back of the bottle to 
check exclusive content 

Note: illustrative concepts for demo purposes only 

 

Example: Tanqueray 

Customer invited to 
‘check in’ to the bottle 

using Facebook 

Note: illustrative concepts for demo purposes only 

 

Example: Tanqueray 

Customer selects whether 
they are ‘at home’ or ‘at 

bar’ to get content 
relevant to the drinking 

occasion 

Note: illustrative concepts for demo purposes only 

 

Example: Tanqueray 

Cocktail voting mechanic 
appears in Facebook 

newsfeeds socialising the 
brand 

Note: illustrative concepts for demo purposes only 

 









Это наш компромисс с юристами  





Заповеди Успеха  

• Цель – зачем?  

• 24/7 

• Инвестиции 

• Партнерство   

• Рекрутмент  

• Вовлечение  

• Контент  

• Уникальные решения  

 

 




